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OF CONSUMERS WHO
READ PRINTED FLYERS
VISIT THE RETAILER’S
WEBSITE AFTER
CONSULTING THEIR
PRINTED FLYER

SAY THAT PRINTED FLYERS HELP
THEM FIND THE BEST DISCOUNTS

53%

OF CONSUMERS WHO READ
PRINTED FLYERS CONSIDER
THAT THESE HELP THEM PLAN
THEIR ONLINE SHOPPING

SAY THAT PRINT
AND DIGITAL
FLYERS ARE TWO
COMPLEMENTARY
TOOLS

OF CONSUMERS WHO READ
PRINTED FLYERS CONSIDER
THAT THESE HELP THEM PLAN
THEIR IN-STORE SHOPPING
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1350 QUEBECERS AGED
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SAY THAT THE SAMPLES THEY . o THAN ONCE A WEEK

RECEIVE LEAD THEM TO DISCOVER . .

AND TRY PRODUCTS THEY WOULD NOT

OTHERWISE HAVE NOTICED o & MINUTES
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